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Executive Summary

Hardly any knowledge worker has remained untouched by the problem of information overload. Everyday
we are deluged by emails, news and newsletters, press releases, and plain old spam. RSS helps filter

and aggregate this flood of information and brings efficiency to individual information workers.

Apart from reducing the problem of information overload, Enterprise RSS provides several other benefits
such as internal content syndication, filtering, collaboration, marketing, support, brand management. In

this report we examine each of these uses and see how other companies are benefiting from RSS.

Many companies have started harnessing the power of RSS through innovative and productive uses. We
found newsrooms and press releases to be the most common external use of RSS. Companies like Wells
Fargo are utilizing RSS solutions for monitoring their brand image. Perhaps the biggest benefit from RSS
is its use internally, within the enterprise firewall. RSS can be used as a collaborative tool. Brokers from
New York Mercantile Exchange use RSS to collaborate with their peers and other traders for faster
dissemination of information and provide significantly better customer service. The report highlights

several other different ways industries are benefiting from RSS feeds.

A comparison of the top three RSS vendor products has been provided together with various decision
criteria for selecting the right product. Few of these decision criteria discussed in the report are -
availability of the RSS system, costs, functionality supported, integration with other enterprise
applications, management and administration perspectives, platforms supported and security issues.
Attensa, KnowNow, and NewsGator are the most well-known specialist vendors for enterprise RSS
solutions. A detailed comparison of their RSS server and client solutions is provided in this report. All of
the three vendor products have an impressive list of features and are tough to be rejected outright.
KnowNow is better at getting content out of databases, whereas Attensa has the slickest Outlook Reader.
NewsGator's broad interfaces, collaboration, and integration with other systems such as Microsoft

SharePoint makes it a good choice as well.

However, like most other technologies, an unmanaged adoption of RSS can be fraught with risks.
Improper utilization of RSS can lead to bandwidth clogging and security infractions. A careful mitigation of

these risks, outlined at the end of this report, will help you successfully structure your RSS strategy.
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