
 iii 

Table of Contents 
 

EXECUTIVE SUMMARY.................................................................................................................................................. I 

ACKNOWLEDGEMENTS ................................................................................................................................................II 

INTRODUCTION TO E-BOOKS .................................................................................................................................... 1 
ORIGIN OF E-BOOKS.............................................................................................................................................................1 
BUSINESS STANDARDS.........................................................................................................................................................1 
E-BOOKS FEATURES & ADVANTAGES..............................................................................................................................1 
TARGET CUSTOMERS AND TARGET BOOKS......................................................................................................................2 
MARKET TRENDS..................................................................................................................................................................2 

TECHNOLOGY .................................................................................................................................................................... 3 
READING DEVICES................................................................................................................................................................3 
DESKTOP READING DEVICES..............................................................................................................................................4 
CONCLUSIONS........................................................................................................................................................................4 
E-BOOKS DIST RIBUTION......................................................................................................................................................4 

LEGAL ISSUES, COPYRIGHTS, PIRACY, ENCRYPTION................................................................................. 5 

E-TEXTBOOK MARKET ................................................................................................................................................. 6 
DALLAS CLASSROOM PROJECT ...........................................................................................................................................6 
E-BOOK PILOT PROJECT FOR EDUCATION IN AUSTRIA...................................................................................................7 
ADVANTAGES TO STUDENT S...............................................................................................................................................7 
ADVANTAGES TO PROFESSORS...........................................................................................................................................7 
THREATS TO THE TRADITIONAL BOOKSELLERS...............................................................................................................8 
E-TEXTBOOKS CHALLENGES...............................................................................................................................................8 
THE FUTURE OF E-TEXTBOOKS...........................................................................................................................................9 

PRINT ON DEMAND (POD BOOKS) ........................................................................................................................... 9 
CASE STUDY- LIGHTNING SOURCE....................................................................................................................................9 
ADVANTAGES OF USING POD BOOKS FOR BOOKSELLERS..........................................................................................10 

OTHER DIGITAL BOOK S ERVICES ........................................................................................................................11 

CD-ROMS .............................................................................................................................................................................11 
CD-ROM OVERVIEW.........................................................................................................................................................11 
CD-ROM FEATURES..........................................................................................................................................................11 
CD-ROM FEATURES COMPARED TO BOOKS...................................................................................................................11 
CD-ROM FEATURES COMPARED TO ONLINE MATERIALS............................................................................................12 
LEGAL ISSUES OF CD-ROM ..............................................................................................................................................12 
CD-ROM USAGE IN UW MADISON.................................................................................................................................12 
CONCLUSIONS FOR UBS....................................................................................................................................................12 

ONLINE LEARNING........................................................................................................................................................13 
WHAT IS THE CONCEPT, WHAT ARE THE PRODUCT S? ....................................................................................................13 
WHAT IS THE PERCEPTION?...............................................................................................................................................13 
MAIN PLAYERS IN ONLINE LEARNING..............................................................................................................................13 

FACULTY SURVEY RESULTS ....................................................................................................................................14 

INTERVIEW WITH UW IT CONTACT ....................................................................................................................20 



 iv

WILL PAPER DISAPPEAR?..........................................................................................................................................20 

LESSONS FOR UBS ..........................................................................................................................................................21 

OPTIONS FOR UBS ..........................................................................................................................................................22 

REFERENCES ....................................................................................................................................................................24 

APPENDIX A – FACULTY SURVEY..........................................................................................................................25 
THE SURVEY:.......................................................................................................................................................................29 


