TABLE OF CONTENTS

EXECULIVE SUMIMEIY ... .eieeieeeie et eeeee st e aeseeste e e e seesteeseesseesseeseesseeseeneesseenseenessseesennenssennsnns [
ACKNOWIEAGEMENLS. ...ttt st e st sbe et esaeeste e s e sseesbeennesreenneennens i
TaDIE Of CONLENLS.......eiiieieeieee ettt e b e et e aeesbeentesaeesbeensesneenaeas ii
R =T 7. | S 1
0 I 0= - 0o RSP 1
1.2 TRECUIUIE ..ottt ettt b et et sr e e e neenbeeneas 1
1.3 The BUSINESS CUITUIE. ......cceeiiieieeiesteeie ettt esreente e sreenne e e sneeneas 1
0 I 0 T= T =0 o RS 2
15  THREECONOMY ....coiiiiiie ittt st b e et e e b e e e e s e e ente e reeenns 3
1.6 TREINFIBSIIUCIUIE .....ccveiiieeiecieee ettt sa e e e nneeneas 4
2 ErCONOMY ... et rr e ne e e e nanes 6
2.1 THE CUMENE SEALE.......ceeieieiiesteeieeee ettt s sb et e ne e 6
p A 0 o = VA U L PSR 7
3 CoMPELitiVE INTE HIGENCE. ... oo 9
300 N | o ISP 9
G2 /1< 1.0 0 (o] oo 1V PSP 9
3.3 NSNS .. 10
4 COMPELtiVE PriCiNg [SSUES........ciieiiieiiceesie e ceeste e see et e s e nne e e nneenes 12
s O N | o o ST 12
4.2 MENOUOIOGY ...ttt n e e 12
4.3 DEIVEADIES ... 12
R 1 015 o |1 £ 12
5 Body Language : Sizing CONSIAErationS.........ccocuruereerieriiesiesieeie e sieesee s s seesseeeas 13
o700 AN | o S 13
L3P Y/ 1= 1.0 o (o] oo 1 V20 13
5.3 DEIVEEDIES ... s 13
5.4 INSIGNES ..o 13
5.5 REFEIENCES.. ...ttt bbb 14
5.6 FFULUINE SEEIS ...ttt ettt e e na e snn e nnnae s 14
6 BUIAING Brand..........coooiiiiiiiiiieneeee et 15
6.1  MEtNOAOIOGY .....cciueruiriieiieiieiesee ettt b e 15
6.2 ATFIHEIES ..ot nne s 16
R T = 1V o o RSP SRN 16
6.4  S08P OPEra SPONSOISNIP ...ccueiieiiieriesie ettt s nee s 17
T I 1S 0o = 11 oo PSSR 17
6.6  BUIAING MUIAIS .....oooiiiie ettt neas 18
6.7 AN SNULIES ... st ae e e e neeennens 18
6.8  SpeCia EVENtS/ HOlAYS .....ccveeeeeieeee ettt 18
6.9  SPOIrtiNG EVENLS......ooiiiiiie et 19
6.10  ShopPING Mall KIOSKS ......coueiieiiieiiesie sttt s 19
T I R o= S 0] S 011 SR 20
6.12 Lands ENd MODIIE .......ooiiiieie et 21
A 1= o | 1SS 22
7.1  B2B OpportunitieS in BraZil .........cocoiieiiiiieieee e 22



7.2 PayMENt CONCEINS ......vvieiiiie ettt e e e e a e e sss e e e nsaeesnseeennnees 23

7.3 Climate CoNCerns in EXPaNSION..........ciuriririieiieriesieseeste st see e s s e e 23
7.4 Opportunities In the Latin American REQION .........ccccceeveeieieeseeie e eseesee e 25
8  Parting TROUGNLS........coiiee ettt sr e e ae s e sneenns 27
Appendix 1: COMPELITON MELIX ...c.oiviiririeeieieieesie et 28
ApPPendiX 2: ProdUCt PriCE IMEBEITX ......c.eeeeieieiesiesie sttt 37
Appendix 3: Sizing CONVErSION Chart.........ccceiieiiiieie e enes 38



