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	Brady Corporation
	PROJECT GOALS AND OBJECTIVES
	From the goals and objectives section, it is seen that the project consists of two main aspects that have to be looked into. One deals with the features and functionalities of “customer.com” configurable web sites and the other is related to whether or n
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	This section provides the customer with an option of checking the order status by any of the following criteria.
	This section provides the customer with an option to check the invoices by any of the following criteria.
	
	
	
	
	Brady Invoice Number

	Brady Order Number




	This section displays the Customer Contract Agreement with Brady.
	This section displays the list of hot products of Brady Signmark.

	This section includes the information regarding the kind of technical support the customers can get over the phone. Brady's expert staff is available to answer customer’s technical questions, trouble-shoot over the phone, and walk the customer through an
	This section lets the customers search Brady's Knowledgebase to find information including troubleshooting, specifications, warranty information, and frequently asked questions.
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	Brady Customer.com Initiative Survey
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	Note: The name and title have not been disclosed for confidentiality reasons.
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	Registration
	GOOD – BECAUSE OF TURNOVER, THIS SECTION IS GOOD ONLY TO STOP OUTSIDE PEOPLE FROM COMING IN AND ORDERING PRODUCTS WITHOUT IP’S KNOWLEDGE.  REGISTRATION COULD BE ACCESSED WHEN TRYING TO ACTUALLY ORDER A PRODUCT.
	Safety and Facility Identification  _____
	TITLE OF SECTION IS MISLEADING – SHOULD HAVE THE WORD PRODCUTS WITHIN TITLE TO INFORM USER WHAT WILL ACTUALLY BE ENCOUNTERED IN THIS SECTION
	Productivity
	ADVANTAGE TO THIS SECTION, BUT IP MIGHT NOT USE UNLESS IT IS COMMUNICATED CLEARLY – IP’S NAME SHOULD NOT BE ON PAGE, THEY ARE NOT ENDORSING THIS, BRADY IS.
	Ordering Information
	Registration
	Safety and Facility Identification
	Hot Products ____
	Productivity
	Ordering Information
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	Sample On-Line Survey Result









