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Executive Summary

J.J. Keller and Associates is a leading provider of products and services for regulation
compliance. Like most companies, J.J. Keller took advantage of the e-commerce rapid
growth in the late nineties and began offering an online product catalog for their customers.
The company is now in the initial planning stages of developing a new corporate website that
better communicates J.J. Keller’s offerings of both products and services.

The purpose of this project was for the University of Wisconsin — Madison student team to
conduct extensive research on corporate website design and identify leading practices to help
J.J. Keller with the design of a new corporate website.

The student team conducted a competitive and comparative analysis of the corporate
websites of J.J. Keller’s competitors and other leading companies that offer products and
services. Included in this analysis was a large sample from the 2005 Forbes 500 list of
companies in many different industries which have proven to be very successful through e-
commerce. This benchmarking analysis revealed best practices for space allocation,
distribution, and positioning of common homepage sections for company’s specializing in
products and services. As part of the project the student team also conducted various
interviews with successful companies to gather real-life insight on the re-designing of
corporate websites. Design process methodologies, departments involved, and website
maintenance were a few of the topics covered during the interviews. Helpful feedback on
final design templates which the team created after the website real-estate analysis was also
received from each company.

We hope that the findings and recommendations provided in this report will help J.J. Keller
in designing a new corporate website that effectively communicates their products and
services offerings, allowing them to fully achieve their potential for company growth.
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